
Marketing Planner

A bold publication designed from the ground up to address your  
company’s marketing needs. New England Condominium is the  

largest publication devoted exclusively to condominium, co-op and 
multi-housing lifestyles in New England.

We mail out over 11,000 copies monthly with a readership  
of  more than 40,000 decision makers.

Property Managers • Board Members & Trustees • Homeowners • Developers • Investors

In each full color issue you'll find:

• New technologies for condominium construction, renovation and maintenance.

• In-depth articles on community association trends.

• Industry and association news and upcoming events.

• Q&A columns with answers from trusted experts in the management, legal, accounting, and insurance fields. 

• Feature articles highlighting new condominium developments throughout New England.

MARKETING ADVANTAGE

THE CONDO, HOA & CO-OP RESOURCE
CONDOMINIUM
NEW ENGLAND

January 2018 Vol. 16, No. 1                                NEWENGLANDCONDO.COM  

THE CONDO, HOA & CO-OP RESOURCE
CONDOMINIUM
NEW ENGLAND

Focus on... 
Management 

THE LIMITS OF BOARD POWERS
What You Can – and Can’t – Do

CONCIERGE SERVICES
How Much Value Do They Add to Your Community? 

ACCESSING UNITS
Balancing Privacy and Expediency

BOARD/MANAGEMENT RELATIONS
Building a Harmonious Partnership

February 2018 Vol. 16, No. 2                                NEWENGLANDCONDO.COM  

THE CONDO, HOA & CO-OP RESOURCE
CONDOMINIUM
NEW ENGLAND

On the Cover...  
‘PROBLEM’ BOARD MEMBERS
The Art of Working With Challenging People 

Focus on...  
Board Relationships 

ENSURING GOOD COMMUNICATION
Making Sure Everyone Is Heard

DIVERSIFYING YOUR BOARD
Practicing and Prioritizing Inclusivity

March 2018 Vol. 16, No. 3                                           NEWENGLANDCONDO.COM  

THE CONDO, HOA & CO-OP RESOURCE
CONDOMINIUM
NEW ENGLAND

On the Cover...  
EXTERIOR SIGNAGE 
Monetizing Your Outside Space 

Focus on...  
Exterior Maintenance 

PLANNING AHEAD
Staying on Top of Building Maintenance

ROOF MAINTENANCE
Taking Care of Your Building From the Top Down

SIDEWALK REPAIR
Care Now Saves Cash Later

CURING ARREARS
When Fees Aren’t Paid

April 2018 Vol. 16, No. 4                                           NEWENGLANDCONDO.COM  

THE CONDO, HOA & CO-OP RESOURCE
CONDOMINIUM
NEW ENGLAND

Focus on...  
Landscaping & Lawn Care 

CURB APPEAL
Exterior Aesthetics Can Impact Value
CHOOSING THE RIGHT PLANTS FOR 

LANDSCAPING
Picking Flowers (and Trees, Shrubs, and Bushes)

WORKING WITH YOUR LANDSCAPE ARCHITECT
Cultivating Success
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Marketing Planner

Display Advertising (black & white)
Full Page $2,000
101/8 w x 123/4 h

Junior Page $1,575
71/2 w x 91/2 h

Half Page $1,085
101/8 w x 61/4 h
or
5 w x 123/4 h

Quarter Page $685
5 w x 61/4 h

Eighth Page $385
5 w x 3 h
or
23/8 w x 61/4 h

Classified Advertising
Condominium marketplace - B&w
Size Dimension Quarterly Annually

1" Display 2 1/4" x 1" $780 $2,814
1 1/2" Deluxe 2 1/4" x 1 1/2" $950 $3,438
2 1/2" super Deluxe 2 1/4" x 2 1/2" $1,247 $4,712

Annual Specialized Directories $599
management - may
legal - June
Professional services - November

Color
a spot color is available for an additional $325 per full page, 
$225 for other sizes. four color (full color) is available for an 
additional $550 per full page, $450 for other sizes.

Multiple insertion discounts
3x: 10%; 4x: 12%; 6x: 15%; 12x: 20%

Website Advertising
Size Monthly
Banner $125* 600px (w) x 120px (h)
Big Box $125* 336px (w) x 280px (h)
top leaderboard $125* 234px (w) x 60px (h)

*4,000 impressions - page views not click throughs

Website Directory
starter $200
Bold $375
Premium $525
showcase $1,170

Mechanical Specifications
Media
ads may be submitted on CD-r, CD-rw, DVD-r or DVD-rw. submitted media must be 
clearly labeled with issue date, advertiser name, and contact name and telephone number. 
ads may be submitted electronically via ftP. for instructions, please contact our Production 
Dept. at 212-683-5700, ext. 359.

Format
1. hi-res PDf files (made oNlY through acrobat Distiller) 
 PDf files must be made compatible with acrobat 4.0 (PDf Version 1.3), no higher.
2. Native Quark files version 7.5 or lower.
3. adobe illustrator ePs files Cs4.

Hi-res PDF distilled files must have:
1. all fonts embedded.
2. the color mode (i.e. CmYK or grayscale).  
 Never rgB or laB or embedded color profiles. Never rgB or laB or embedded color 
profiles.
3. all spot colors must be converted to CmYK unless running 2-color ads.
4. oPi must never be included in the file.
5. resolution: 300 DPi for all submitted images and files.
6. all images and files have a density max of 240%.

Native Quark files must have:
1. all supporting fonts.
2. all illustrations and scans. the color mode (i.e. CmYK or grayscale).  
 Never rgB or laB or embedded color profiles.
3. all spot colors must be converted to CmYK unless running 2-color ads.
4. resolution: 300 DPi for all submitted images and files.
5. all images and files have a density max of 240%.

Adobe Illustrator file must have:
1. illustrator files should have all fonts converted to outline.
2. the color mode (i.e. CmYK or grayscale). Never RGB or LAB or embedded color profiles.
3. all spot colors must be converted to CmYK unless running 2-color ads.
4. resolution: 300 DPi for all submitted images and files.
5. all images and files have a density max of 240%.

A proof should accompany each submitted ad and should be labeled with the  
publication, issue date and advertiser name.

Payment and contracts
a finance charge of 1.5% per month will be billed to all accounts over 30 days.  
Cancellations will not be accepted after the 20th of the month preceding publication.  
Cancellation contracts will be pro-rated for discounts due.

Agency commission
a 15% commission will be allowed for ads submitted and paid for by a recognized agency. 
New england Condominium will not pay commissions directly to agencies.

ADvertiSing rAteS & SpecificAtionS
THE CONDO, HOA & CO-OP RESOURCE

CONDOMINIUM
NEW ENGLAND Marketing Planner

ADVERTISING RATES & SPECIFICATIONS

508-797-5415

$200*
$200*
$200*
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 ad Deadline
JANuAry Management 12/5

FEbruAry Board⁄Owner Relations 1/9

MArCH Exterior Maintenance 2/6

APrIl landscaping & lawn Care 3/6

MAy recreational Amenities & Community Programs 
Management Directory 4/10 

 EXPO ISSUE 

JuNE law & legislation   
 legal Directory 5/8

July Community budget & Finance 6/5

AuguSt Insurance 7/10

SEPtEMbEr Energy & the Environment 8/7

OctOBER Association Operations 9/4

NOvEmBER building Maintenance   
 Professional Services Directory 10/9

DECEMbEr Safety & Security 11/6

eDitoriAL cALenDer

Public relations - Newspapers, 
trade Journals, etc.

Public Officials & Public
interest groups

over 55 adult retirement
Communities, golf/resort
Communities

service Vendors, Painters, 
Pest Control, etc.

CPas/accountants, attorneys,
lenders,financial & insurance 
Professionals

Builder/Developers, realtors & 
real estate Companies

management firms &  
on-site managers

Board members, trustees, 
owner-Controlled 
associations,homeowners

1.1%

1.3%

3.4%

1.3%

2.0%

3.0%

18.0%

69.9%

boston

South Shore/
North Shore

MetroWest

Central
New EnglandWestern

Mass.
vermont

Maine

New
Hampshire

Connecticut

Increase your business and build corporate image.  
To contact your advertising executive, please call:

Alyce Hill ● Phone: 508-753-4630
Email: alycehill@condomagazines.com

Peter Chase ● Phone: 508-753-4630 x348
Email: peter@condomagazines.com

There are over 2 million condominium units in New England!

There’s no better way to reach 

condominium, cooperative and 

homeowner associations  

than through the pages of  

New England Condominium!

Put your message into the hands of 11,000 managers, 
homeowners, and trustees each and every month. 

There’s simply no beTTer media To 
reach The condo markeT!

THE CONDO, HOA & CO-OP RESOURCE
CONDOMINIUM
NEW ENGLAND

Issue Focus
q January Management
q February Board Relationships
q March Exterior Maintenance
q April Landscaping & Lawn Care
q May  Recreational Amenities &  

Programs - Management  
Directory / Expo Issue

q June Law & Legislation - Legal Directory
q July Community Budget & Finance
q August Insurance
q September Energy & The Environment
q October Association Operations
q November  Building Maintenance - Professional 

Services Directory
q December Safety & Security

The New England Condominium

The New England Condominium Expo
• Boston, MA/Seaport World Trade Center
• ne-expo.com

All booths are 10 ft. wide by 8 ft. deep, fully draped, carpeted, and  
includes a sign with your company’s name, table, and two chairs.

Advertiser:  

Print Name:  

Sign:   Date:  

To Pay By Credit Card: q Visa  q Mastercard  q American Express (a 3% convenience fee will be added with credit card payment)

Card#:   Cardholder Name:  

Expr Date:   CVV:   Card Billing Address:  

City:   State:   Zip:  

The parties agree to the Terms and Conditions set forth on the following page titled “Terms and Conditions.”

New England Condominium 945 Concord Street, Framingham, MA 01701 • phone: 508-753-4630 • fax: 508-753-2260 • yrpubs.com   /ne

THE NEW ENGLAND CONDOMINIUM MEDIA PLANNER

Badge Sponsor Show Bag Sponsor Aisle Sign Sponsor

Deluxe Booth:
q $1,900

Prime Booth:
q $2,250

Sponsor Booth:
q $3,150

Studio: Deluxe Booth, 1/2 Pg. 
b/w Ad in the Expo Program 
Guide
q $2,200

Junior 4: Deluxe Booth, 1/2 
Pg. b/w Ad in the Expo Pro-
gram Guide, 1/4 Pg. b/w Ad 
in Expo issue of New England 
Condominium
q $2,640

TOTAL:  

Regular Price/Page

Full Page: 
q $2,000
10 1⁄8 W x 12 3⁄4 H

Half Page: 
q $1,085
10 1⁄8 W x 6 1⁄4 H

Junior Page: 
q $1,575
7 ½ W x 9 ½ H

Quarter Page: 
q $685
5 W x 6 ¼ H

Marketing Planner
EDITORIAL CALENDER

Put your message into the hands of 11,000 managers, 
homeowners, and trustees each and every month. 

� ere’s simply no better media to reach 
the condo market! Increase your business 
and build corporate image.

To contact your advertising 
executive, please call:

Alyce Hill • Phone: 508-797-5415 
Email: alycehill@newenglandcondo.com

Peter Chase • Phone: 508-753-4630 x348
Email: peter@newenglandcondo.com

© Copyright 2017 Yale Robbins Publications, LLCExpo Attendee & Exhibitor Survey 2017

5. The Expos provide a valuable marketplace that fulfills the needs of attendees. 

 

94% of attendees (over 9 in 10) report that they found what they were looking for. 

 

6.   The show provides a great opportunity to meet with individuals who are 
currently planning capital improvement projects.  

A majority of attendees’ associations are planning capital improvements, and among these, the 
large majority came to find vendors. 

 
Over 50% of attendees indicate that they are planning to undertake capital improvements, 62% of 
which came to the Expo to find vendors for these projects. 

 

 

7.  Many capital improvement projects will take place in the next 12 months.  

 
Of the attendees reporting that they are planning capital improvement projects, nearly 59% report 
that their projects will take place in the next 12 months with budgets averaging over $400,000.  

 

8.   Virtually all exhibitors report that exhibiting at the Expo is valuable to their 
company. 

 

Overall 97% of exhibitors report that exhibiting at the Expo is valuable to their com pany. 

 

 

 

9. Virtually all exhibitors report that they got a very positive overall experience. 

 
Overall 92% of exhibitors rate their experience at the show as good, very good or excellent.  

CAPITAL IMPROVEMENT BUDGETS 

 Under $50,000 

17% 

 Over $1M 

18% 

 $50K - $99K 

18% 

 $250K - $499K

14%
 $500K - $1M 

9% 

 $100K - $249K 

24%

 

 

3.   Most attendees play significant roles in the management of their condos, co-
ops or HOAs. 

 
74% of attendees report that they are either managers, board presidents or  board members. 
 

 

 

 

4. Attendees are highly involved in buying decisions for their associations.  

 

92% of all attendees participate in the buying decisions of their buildings. 
 

 

 

 

ATTENDEE INVOLVEMENT WITH PURCHASE DECISIONS 

������������ 

��������������� 

ROLES PLAYED IN PURCHASE DECISIONS 

34% 

46% 

56% 

64% 

69% 

75% 

92% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

Other involvement 

I place orders 

I authorize or approve purchases 

I recommend specific vendors 

I identify needs and obtain product info

I participate in and influence purchase decisions 

Plays a role in purchase decision 

% of Attendees 

2 3

ROLE ATTENDEE PLAYS IN CONDO, HOA OR CO-OP

ATTENDEE INVOLVEMENT WITH PURCHASE DECISIONS

LEVEL OF VALUE DERIVED FROM EXHIBITING

CAPITAL IMPROVEMENT BUDGETS

Other
7.6%

Unit Owner
12.7%

Property Manager
Board Member

74.2%

Property Manager
16.7%

Board President
20.5

Board Member
37%

92%
Involved

8%
Not Involved

Valuable
96.6%

Extremely Valuable
28.9%

Not Valuable
3.5%

Valuable
47.1%

Somewhat Valuable
20%

$50K-$99K
18%

Under $50K
17%

$250K-$499K
14%$500K-$1M

14%

$100K-$249K
24%

Over $1M
18%
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Increase your business and build corporate image.  
To contact your advertising executive, please call:

Alyce Hill ● Phone: 508-753-4630
Email: alycehill@condomagazines.com

Peter Chase ● Phone: 508-753-4630 x348
Email: peter@condomagazines.com

There are over 2 million condominium units in New England!

There’s no better way to reach 

condominium, cooperative and 

homeowner associations  

than through the pages of  

New England Condominium!

Put your message into the hands of 11,000 managers, 
homeowners, and trustees each and every month. 

There’s simply no beTTer media To 
reach The condo markeT!

508-797-5415



Attendee Badges
Identify Your Best Prospects
(color-coded badges & QR Code)

Registration QR Code

•  First & Last Call Postcard
• Matchbook Mailers
•  VIP Attendee Brochure 

(6-page brochure)
•  Email distributions 

30,000

New England
Condominium
Circulation 
12,000; Show 
Issue Circulation 
20,000

Each attendee 
receives an  
Expo Program 
Guide.

Lead Retrieval

Direct Mail Campaign – 300,000

Reverse Marketing:
Every time you use a lead retrieval 
device (available for purchase at an 
additional cost) to scan attendee 
badges at the Expo, a link is created 
between you and the  
attendee.

Scanner: 
Easy low-cost way to capture leads.

Radio

Marketing Advantage
The New England Condominium Expo

Monthly Publications

Expo Program Guide

New York  
Spring
New York 

Hilton Midtown

coopexpo.com

New Jersey 

Meadowlands  
Expo Center

nj-expo.com

Chicagoland  
Spring 

Donald E. Stephens  
Convention Center  

spring.ilexpo.com

New  
England

Seaport World  
Trade Center

ne-expo.com

New York  
Fall

Jacob Javits 
Convention Center

coopexpofall.com

Chicagoland  
Fall 

McCormick 
Place  

fall.ilexpo.com

South  
Florida 
Greater Fort  
Lauderdale/ 

Broward County  
Convention Center

fl-expo.com

Western  
Florida

Tampa Convention 
Center

tampa-expo.com

Las Vegas 

Rio All-Suite Hotel 
and Casino

lv-expo.com

Our Show Venues

THE NEW ENGLAND
CONDOMINIUM
EXPO2018
WHERE BUILDINGS MEET SERVICES


